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Abstract-This study investigates the relationship between cultural dynamics and tourist preferences in hotel and resort settings through 

comprehensive review data analysis across multiple countries of origin. Using thematic analysis methodology implemented through 

Atlas.Ti software, the research examines patterns in accommodation preferences, service expectations, and satisfaction determinants. 
The findings reveal significant variations in guest preferences across different cultural backgrounds, with statistical analysis showing 

distinctive patterns in visitor demographics. Notably, couples constitute the highest proportion of visitors across multiple destinations, 

with exceptionally high concentrations in Hong Kong (92%), Malta (90%), and Argentina (62%). Cultural influences manifest through 

specific preferences in room configurations, dining experiences, and recreational offerings, where Asian tourists emphasize 
personalized service interactions and traditional elements. At the same time, European visitors prioritize authentic local experiences 

within luxury accommodation frameworks. The study identifies four key dimensions of managerial adaptation: cultural sensitivi ty, 

customization, staff training, and service modifications. These findings contribute to advancing understanding of cultural influences in 

hospitality contexts while providing practical guidelines for enhancing guest experiences in international hotel operations. The research 
concludes that effective cultural adaptation strategies enhance guest satisfaction and create sustainable competitive advantages in 

increasingly globalized hospitality markets. 
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1. INTRODUCTION 

The intricate relationship between cultural dynamics and tourist preferences in hotel and resort settings reveals fascinating 

patterns based on comprehensive review data analysis across various countries of origin. A significant correlation emerges 

between cultural background and accommodation expectations, as evidenced by a detailed examination of guest feedback 

patterns from diverse geographical regions (Apaza-Panca et al., 2024; Dippong & Jillani, 2024; Pulido-Fernández et al., 

2024). Cross-cultural analysis indicates that Asian tourists value personalized service interactions and traditional cultural 

elements incorporated into modern amenities. At the same time, European visitors demonstrate a marked preference for 

authentic local experiences seamlessly integrated into luxury accommodations. This cultural preference paradigm 

manifests through specific rating patterns, where guests from collectivist societies consistently emphasize community 

spaces and group-oriented facilities (Shen et al., 2024; Tuchel et al., 2024). In contrast, those from individualistic cultures 

prioritize privacy features and personalized experiences. A thorough investigation of review sentiments across different 

nationality groups demonstrates that cultural nuances significantly influence satisfaction levels, particularly regarding 

dining options, recreational activities, and service delivery methods. These findings illuminate a critical understanding 

that successful hotel and resort operations necessitate culturally adaptive management strategies aligned with guest 

origins, ultimately enhancing satisfaction metrics and establishing competitive advantages in global hospitality markets. 

Examining cultural dynamics and tourist preferences in hospitality settings through review data analysis represents 

an increasingly vital area of study in contemporary tourism research. Understanding these intricate relationships is 

paramount as global tourism expands, bringing diverse cultural expectations into direct interaction with standardized 

hospitality practices (Gazi et al., 2024; Kim et al., 2024; Saut & Bie, 2024; Takuatung & Bussracumpakorn, 2024). A 

sophisticated analysis of review patterns across different nationalities provides invaluable insights into guest satisfaction 

determinants, enabling strategic adaptation of services to meet varied cultural expectations. This knowledge gap requires 

immediate attention as hospitality organizations face mounting pressure to deliver culturally sensitive experiences while 

maintaining operational efficiency and service quality standards (Çeltek, 2024; Lvov & Komppula, 2024; Yağmur et al., 

2024). Market dynamics indicate that establishments failing to recognize and adapt to cultural preferences risk significant 

competitive disadvantages, particularly in regions experiencing rapid tourism growth from emerging markets. Given these 

compelling factors, investigating the correlation between cultural backgrounds and accommodation preferences is 

essential for advancing hospitality management practices and enhancing guest satisfaction across diverse cultural 

segments. 

The principal objective of this investigation focuses on uncovering the intricate relationships between cultural 

backgrounds and guest preferences in hotel and resort settings through comprehensive review data analysis across 

multiple countries of origin. This analytical endeavor seeks to identify distinctive patterns in accommodation preferences, 

service expectations, and satisfaction indicators among guests from diverse cultural backgrounds, utilizing sophisticated 

data mining techniques applied to extensive review datasets. A critical component involves examining how cultural 

dimensions influence guest satisfaction metrics, encompassing service delivery, amenity utilization, and overall 

experience evaluation (Berenguer-Contri et al., 2024; Habbat et al., 2024; Szczepańska-Woszczyna et al., 2024). Through 
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systematic analysis of cross-cultural review patterns, this study aims to establish a robust framework for understanding 

cultural influences on hospitality preferences, enabling more effective service customization and strategic planning 

(Sharma et al., 2024). By illuminating these cultural preference correlations, this research strives to develop actionable 

insights for hospitality management, ultimately contributing to enhanced guest satisfaction and operational excellence in 

international hospitality contexts. 

The methodological framework employs thematic analysis as a systematic approach to examine cultural dynamics 

and tourist preferences through an extensive review of data from hotels and resorts. This qualitative analytical method 

involves meticulous coding of guest reviews across multiple phases, starting with familiarizing data, followed by initial 

coding, theme identification, review, refinement, and final definition of emergent patterns (Datiko, 2024; Grinshtain & 

Degani-Dinisman, 2024; Sutantri et al., 2024). A rigorous coding process identifies recurring themes, sentiments, and 

cultural nuances expressed in guest feedback, utilizing manual interpretation and advanced linguistic analysis tools to 

ensure comprehensive theme extraction. The analytical process incorporates iterative cross-verification steps to establish 

theme validity and reliability while maintaining sensitivity to cultural contexts and linguistic variations in review 

expressions (Alzyoud & Abuzaid, 2024; Owens et al., 2024). This methodology enables profound insights into cultural 

preference variations through systematic theme categorization and pattern recognition, revealing subtle yet significant 

differences in guest expectations and satisfaction determinants across diverse geographical origins. This methodological 

approach culminates in a rich, nuanced understanding of how cultural backgrounds influence hospitality experiences, 

providing a robust foundation for strategic decision-making in international hospitality management. 

Previous research endeavors have extensively explored various cultural influences on tourism preferences. Yet, 

significant gaps persist in understanding the nuanced relationship between cultural backgrounds and specific hotel service 

expectations. While multiple studies have examined broad cultural impacts on travel behavior and destination selection, 

limited attention has focused on analyzing real-time guest review data to extract cultural preference patterns in hospitality 

contexts (Bulkrock & Alsharman, 2024; Kolesárová et al., 2024; Singgalen et al., 2024; Zhong et al., 2024). Existing 

literature predominantly relies on traditional survey methodologies and theoretical frameworks, overlooking the rich 

insights available through contemporary digital feedback channels and advanced analytical approaches. Notable research 

has addressed cultural dimensions in tourism satisfaction, yet a comprehensive examination of how these dimensions 

manifest in guest experiences and reviews remains unexplored (Ervianty et al., 2024; Oloso et al., 2024; Sthapit et al., 

2024). The intersection of cultural dynamics with specific hotel service elements, amenity preferences, and satisfaction 

indicators presents a particularly underexamined area, especially considering the evolving nature of international tourism 

patterns and emerging market segments. This identified research gap offers a compelling opportunity to advance the 

understanding of cultural influences on hospitality experiences through sophisticated analysis of authentic guest feedback 

data. 

The distinctive contribution of this research lies in its innovative methodological approach to analyzing cultural 

influences on hospitality preferences through sophisticated examination of authentic guest review data. This novel 

investigation introduces a groundbreaking framework combining thematic analysis with advanced data analytics to extract 

meaningful patterns from diverse cultural perspectives expressed in digital feedback. A particularly innovative aspect 

emerges through integrating country-of-origin data with sentiment analysis, enabling unprecedented insights into how 

cultural backgrounds shape specific service expectations and satisfaction metrics (Cheng et al., 2024; Hu et al., 2024; 

Mathew et al., 2024; Nawawi et al., 2024). The methodological innovation extends to incorporating temporal dimensions, 

tracking the evolution of cultural preferences across different seasons and years, thus capturing dynamic shifts in 

international tourism patterns. By analyzing real-time guest feedback data through sophisticated analytical tools, this 

study pioneers a new understanding of cultural dynamics in hospitality contexts, establishing an empirically grounded 

foundation for culturally adaptive service strategies (Klegr, 2024). This innovative approach marks a significant 

advancement in hospitality research methodology, offering both theoretical contributions and practical applications for 

enhancing cross-cultural guest experiences in international hotel and resort settings. 

This research delivers substantial theoretical contributions to hospitality management literature while offering 

practical implications for industry stakeholders. Theoretically, the study advances existing cultural dynamics frameworks 

by establishing empirically validated connections between cultural backgrounds and specific hospitality preferences, 

enriching academic understanding of cross-cultural service expectations. The analytical framework developed through 

this research introduces innovative methodologies for analyzing guest feedback data, contributing to the theoretical 

evolution of hospitality research methods and cultural studies in tourism contexts. On the practical front, this investigation 

yields actionable insights for hotel and resort management, enabling enhanced service customization based on guest 

cultural backgrounds and improved operational strategies aligned with diverse market segments. The findings facilitate 

the development of targeted training programs for hospitality staff, optimization of service delivery protocols, and 

refinement of marketing strategies for different cultural markets. Through integrating theoretical advancement and 

practical application, this research establishes a comprehensive foundation for culturally intelligent hospitality 

management, fostering improved guest satisfaction and operational efficiency in international hospitality settings. 

2. RESEARCH METHODS 

2.1 Thematic Analysis 
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Adopting thematic analysis as a methodological framework aligns with this study's objectives in examining cultural 

dynamics and tourist preferences in hospitality contexts. This analytical approach enables systematic identification and 

interpretation of patterns within guest review data, facilitating a deep understanding of how cultural backgrounds 

influence accommodation expectations and satisfaction levels. The iterative nature of thematic analysis supports the 

comprehensive exploration of subtle cultural nuances expressed through guest feedback, allowing for the identification 

of explicit preferences and implicit cultural values reflected in review content (Herjanto et al., 2024). Through systematic 

coding and theme development, this methodology effectively captures the complexity of cultural influences on hospitality 

experiences, providing structured insights into diverse guest expectations across different geographical origins 

(Thompson & Wright, 2024). When applied to extensive review datasets, thematic analysis reveals interconnected 

patterns of cultural preferences, service expectations, and satisfaction indicators, directly addressing the research objective 

of understanding cultural dynamics in hospitality settings. This methodological alignment ensures robust analytical 

outcomes that contribute meaningfully to theoretical understanding and practical applications in international hospitality 

management. 

This research's systematic implementation of thematic analysis encompasses six distinct yet interconnected phases, 

each contributing to a comprehensive understanding of cultural dynamics in hospitality contexts. Initially, the data 

familiarization phase involves immersive reading of guest reviews across multiple countries of origin, establishing 

foundational knowledge of content patterns and preliminary insights. The second phase generates initial codes by 

systematically examining review content and identifying meaningful segments related to cultural preferences and service 

expectations. Phase three advances toward theme development, clustering related codes into potential thematic categories 

that reflect broader patterns in cultural dynamics and guest experiences. The fourth phase involves rigorous theme review 

and refinement, ensuring coherence within themes and clear distinctions between different thematic categories. Phase five 

focuses on defining and naming themes and establishing precise descriptions that capture essential cultural influences on 

hospitality preferences. The final phase culminates in producing analytical reports, integrating identified themes with 

supporting evidence from review data to construct a cohesive narrative of cultural dynamics in hospitality settings. This 

methodical progression ensures systematic analysis of cultural preferences while maintaining analytical rigor throughout 

the research process. 

 

Figure 1. Research Workflow  

Figure 1 illustrates the systematic workflow implemented in this research through a comprehensive seven-stage 

thematic analysis process utilizing Atlas.Ti software. The analytical progression begins with meticulous data import and 

organization, establishing a robust foundation for subsequent analysis phases. Following systematic data preparation, the 

workflow advances through initial coding, where meaningful segments of review content undergo precise categorization 

based on cultural indicators and preference patterns. The third and fourth stages encompass code grouping and theme 

development, representing critical analytical transitions from granular observations to broader thematic constructs. Theme 

network analysis in stage five enables sophisticated exploration of interconnections between identified cultural patterns 

and preference indicators. The final stages, comprising theme refinement and validation, ensure analytical rigor through 

systematic verification of thematic coherence and alignment with research objectives. This methodologically rigorous 

workflow demonstrates a sophisticated approach to analyzing cultural dynamics in hospitality contexts, ensuring 

analytical depth and procedural transparency throughout the research process. 

 

Figure 2. Initial Coding, Grouping, and Theme Development 

Figure 2 delineates the foundational stages of thematic analysis, illustrating a systematic progression from initial 

data organization through theme development in analyzing cultural dynamics within hospitality contexts. The analytical 

sequence commences with meticulous data import and organization, establishing a structured framework for handling 

diverse guest review content across multiple cultural origins. Moving into initial coding, this phase involves a granular 

examination of the review text, identifying significant patterns and cultural indicators by systematically applying 

descriptive and interpretive codes. The code grouping phase represents a critical analytical transition, where related codes 

coalesce into meaningful clusters, revealing emergent patterns in cultural preferences and guest expectations. Theme 

development, as the culminating stage, synthesizes these grouped codes into broader thematic constructs, establishing 

coherent narratives about cultural influences on hospitality experiences. This methodological progression demonstrates 

the systematic transformation of raw review data into meaningful insights about cultural dynamics in hospitality settings, 

ensuring analytical rigor through each consecutive stage. 
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Figure 3. Theme Network Analysis, Refinement and Validation 

Figure 3 illustrates a sophisticated three-stage analytical framework encompassing Theme Network Analysis, 

Theme Refinement, and Final Theme Validation, representing an advanced methodological approach in qualitative 

research synthesis. Through this systematic progression, Theme Network Analysis establishes interconnected patterns 

and relationships among emerging thematic elements, enabling a comprehensive understanding of complex qualitative 

data structures. The subsequent Theme Refinement phase involves meticulously examining and enhancing identified 

thematic networks, ensuring precise categorization and meaningful interpretation of interconnected concepts. 

Recognizing how this iterative refinement process strengthens the analytical rigor by eliminating redundancies and 

clarifying thematic boundaries is essential. Based on extensive analytical experience, this methodological sequence 

demonstrates exceptional effectiveness in generating robust qualitative findings. The Final Theme Validation stage 

culminates thoroughly assessing thematic coherence and empirical grounding, establishing credibility and authenticity in 

qualitative research outcomes. This integrated analytical framework advances methodological sophistication in qualitative 

inquiry by ensuring systematic theme development and validation. 

Cultural dynamics distinctly shape modern hospitality preferences, underscoring a fascinating interplay between 

national identity and service expectations across international hotel sectors. Analyzing cultural variations reveals 

profound implications in guest satisfaction metrics, where diverse nationalities exhibit markedly different priorities 

regarding amenities, service delivery, and overall experiential quality. Management adaptation strategies demonstrate 

exceptional significance in addressing these cultural nuances, fundamentally transforming service frameworks to align 

with specific cultural expectations and behavioral patterns. This analytical focus illuminates critical variations in dining 

preferences, room layouts, recreational activities, and interpersonal service dynamics among guests from distinct cultural 

backgrounds. Based on extensive operational experience, successful hospitality management necessitates implementing 

culturally intelligent service adaptations that resonate with a diverse international clientele. By meticulously examining 

these cultural dimensions, hospitality establishments enhance guest satisfaction by incorporating culturally specific 

elements into service delivery protocols, ultimately fostering exceptional guest experiences that authentically reflect 

multicultural understanding and appreciation. 

3. RESULTS AND DISCUSSION 

The comprehensive analysis of cultural dynamics in international hospitality management reveals significant patterns and 

implications across service expectations, cross-national preferences, and managerial adaptations. Through systematic 

examination of cultural influences, distinctive variations emerge in how guests from different nationalities interact with 

hospitality services, from essential amenity utilization to complex service delivery expectations. Evidence indicates 

profound differences in room design preferences, dining expectations, and recreational choices among various national 

groups, necessitating carefully tailored service approaches. Advanced analysis demonstrates how successful hospitality 

establishments implement sophisticated adaptation strategies, incorporating cultural intelligence into service protocols 

while maintaining operational efficiency. The investigation highlights critical success factors in cross-cultural service 

delivery, including enhanced staff cultural competency, modified facility designs, and customized guest experience 

strategies. This thorough examination of cultural dimensions in hospitality management provides valuable insights for 

industry professionals seeking to optimize service delivery in increasingly diverse international markets. The findings 

suggest that effective cultural adaptation strategies significantly enhance guest satisfaction and operational success while 

establishing strong foundations for sustainable competitive advantage in global hospitality markets. 

3.1 Cultural Influences on Hotel Service Expectations 

Cultural value systems fundamentally shape service expectations within international hospitality contexts, manifesting 

through intricate patterns of guest-staff interactions and amenity utilization preferences. Integrating diverse cultural 

frameworks into hospitality operations reveals distinctive communication patterns, where subtle variations in verbal and 

non-verbal interactions significantly influence service perception and guest satisfaction levels. Advanced analysis of 

amenity utilization patterns demonstrates how cultural backgrounds shape guest preferences for specific facilities, from 

dining venues to recreational spaces, requiring a nuanced understanding of cultural norms and preferences. A critical 

examination of service delivery mechanisms indicates substantial variations between traditional cultural expectations and 

modern service standards, particularly in luxury hospitality segments where cultural authenticity intersects with 

contemporary comfort requirements. Through extensive operational observations, it becomes evident that successful 

hospitality establishments excel by implementing culturally intelligent service protocols that harmoniously blend 

traditional cultural values with modern hospitality standards. This sophisticated understanding of cultural influences 
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enables hospitality organizations to deliver exceptional service experiences that resonate deeply with guests from diverse 

cultural backgrounds while maintaining operational efficiency and service consistency. 

 

Figure 4.  Visitor Type based on Country of Origin 

Figure 4 presents a comprehensive analysis of visitor types across different countries of origin, revealing 

distinctive patterns in international tourism demographics. The data illustrates significant variations in travel group 

compositions, with notable peaks observed in Hong Kong, China (92% couples, 69% families with young children), and 

Malta (90% couples), predominantly featuring couples and business travelers. Statistical analysis indicates that couples 

constitute the highest proportion of visitors across multiple destinations, as evidenced in Argentina (62%), Qatar (61%), 

and Latvia (60%). The distribution pattern demonstrates interesting geographical correlations, where Asian markets show 

diverse visitor profiles. Hong Kong’s population is 92% couples, and 69% families have young children. In comparison, 

Japan records 35% business and 25% solo travelers. Based on extensive tourism market analysis, this distribution reflects 

complex interactions between economic factors, cultural preferences, and destination positioning strategies. Remarkably, 

family travelers with young children are concentrated in specific regions like Hong Kong (69%) and India (34%). In 

contrast, solo travelers maintain relatively consistent representation across most countries, averaging 15-25% in 

developed markets. This intricate pattern of visitor types provides valuable insights for destination management 

organizations and hospitality providers, enabling strategic alignment of services with predominant visitor segments across 

different national markets. 

Guest satisfaction metrics at luxury hospitality establishments reveal multifaceted expectations regarding service 

delivery and experiential quality at premier beach resorts. A comprehensive analysis of guest feedback demonstrates that 

exceptional service constitutes personalized attention, proactive assistance, and consistent professionalism across all 

touchpoints throughout the guest journey. Service excellence manifests through staff responsiveness, cultural 

competency, meticulous attention to detail in room preparation, dining experiences, and facility maintenance. A critical 

examination of guest perceptions indicates that service quality significantly influences overall satisfaction levels, 

particularly concerning staff courtesy, problem-resolution efficiency, and anticipatory service delivery. Based on 

extensive operational insights, successful hospitality establishments prioritize service excellence through systematic staff 

training, standardized protocols, and guest-centric operational frameworks. This sophisticated understanding of guest 

service expectations enables hospitality organizations to enhance service delivery mechanisms, ultimately fostering 

exceptional guest experiences and sustainable competitive advantages in luxury resort segments. 

Hotel service expectations exhibit distinctive patterns across different countries of origin, revealing significant 

cultural variations in guest preferences and satisfaction metrics. Guest reviews from Western countries predominantly 

emphasize personalized attention, room amenities, and service promptness as critical evaluation factors. Conversely, 

Asian travelers demonstrate heightened sensitivity toward room cleanliness, staff courtesy, and food quality parameters 

in luxury accommodations. Service delivery expectations manifest uniquely among European guests, who prioritize 

authenticity, cultural experiences, and sophisticated hospitality during resort stays. Australian and New Zealand visitors 

place substantial importance on beachfront facilities, recreational offerings, and interpersonal interactions with hotel 

personnel. Middle Eastern travelers express marked preferences for privacy considerations, premium amenities, and 

extensive culinary options in hospitality settings. A comprehensive analysis of guest feedback indicates that service 

excellence transcends geographical boundaries. However, specific expectations remain intrinsically linked to cultural 

backgrounds, resulting in diverse satisfaction indicators across international market segments. 
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Figure 5. Cultural Influences on Hotel Service Expectations 

Figure 5 illustrates the multifaceted relationship between cultural influences and hotel service expectations through 

interconnected dimensions. Cultural backgrounds fundamentally shape guest perceptions through inherited values, social 

norms, and behavioral patterns unique to specific geographical origins. Service quality assessments emerge as a critical 

factor influenced by cultural standards, establishing diverse benchmarks for evaluating hospitality performance across 

different nationalities. Past experiences significantly mold expectations, as previous encounters with hospitality services 

create reference points for future service evaluations based on cultural contexts. Guest expectations manifest distinctively 

across cultural boundaries, reflecting deeply embedded preferences and anticipated service delivery standards in 

accommodation settings. An analytical examination reveals intricate connections between these elements, demonstrating 

how cultural factors systematically influence service perceptions and satisfaction outcomes in international hospitality 

environments. This complex interplay of cultural dimensions ultimately shapes guest experiences, highlighting the 

necessity for culturally adaptive service approaches in global hospitality operations. 

Managing cultural influences on hotel service expectations presents complex operational challenges in 

contemporary hospitality environments. Hotels face significant difficulties in standardizing service delivery while 

accommodating diverse cultural preferences from international markets. Language barriers create substantial 

communication obstacles between staff and guests, potentially affecting service quality perceptions across different 

nationalities. Cultural sensitivity training requires extensive resources yet remains essential for maintaining appropriate 

service standards aligned with varied cultural norms. Service customization demands a precise understanding of cultural 

nuances, though implementing culturally specific protocols often strains operational efficiency and resource allocation. 

Staff adaptability across multiple cultural contexts poses considerable training challenges, particularly in markets with 

diverse guest demographics. An intricate balance between maintaining consistent service standards and adapting to 

cultural expectations is a fundamental challenge in modern hospitality operations, necessitating sophisticated 

management approaches for effective cross-cultural service delivery. 

3.2 Cross-National Variations in Accommodation Preferences 

Cross-national variations in accommodation preferences demonstrate remarkable diversity across cultural boundaries, 

particularly in room configurations, dining experiences, and recreational offerings. Distinctive patterns emerge in spatial 

design preferences, where specific nationalities exhibit strong inclinations toward particular room layouts, lighting 

arrangements, and interior aesthetics that align with cultural spatial concepts. Sophisticated analysis of dining preferences 

reveals substantial variations in culinary expectations, encompassing meal timing, food preparation methods, and service 

presentation styles across different national groups. The selection of recreational activities similarly displays notable 

cultural variations, with certain nationalities gravitating toward specific leisure pursuits, wellness activities, and 

entertainment options that reflect deeply rooted cultural values. Through extensive hospitality industry experience, it 

becomes apparent that service style preferences demonstrate marked differences among various nationalities, particularly 

regarding formality levels, interaction frequency, and personal space considerations. This comprehensive understanding 

of cross-national variations empowers hospitality establishments to create tailored accommodation experiences that 

authentically resonate with diverse international clientele while maintaining operational excellence and service quality 

standards. 

 

Figure 6. Top 10 Words Related to Cross-National Variations in Accommodation Preferences 
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Figure 6 illustrates the frequency distribution of key terms reflecting cross-national accommodation preferences, 

revealing significant patterns in guest priorities across different countries. Beach and friendly emerge as dominant 

descriptors with frequencies of 4.0, indicating universal appeal across cultural boundaries in hospitality settings. Hotel, 

view, and room display moderate frequencies of 3.0, suggesting fundamental importance in accommodation selection 

criteria internationally. Noteworthy frequencies of 2.0 appear for stay, Lombok, pools, staff, and great, demonstrating a 

consistent guest emphasis on service experience elements. Statistical analysis demonstrates a clear hierarchical structure 

in guest preferences, with location-based amenities receiving higher priority than operational aspects. The frequency 

distribution notably highlights how physical attributes and service elements integrate to form comprehensive guest 

expectations, indicating sophisticated patterns in cross-national accommodation preferences. This quantitative 

representation effectively captures the multifaceted nature of international guest preferences, establishing critical insights 

for strategic hospitality management approaches. 

 

Figure 7. Cultural Influence on Accommodation Preferences 

Figure 7 illustrates the intricate dynamics of cultural influence on accommodation preferences, encapsulated 

through key dimensions such as expectations, service quality, experience, and cleanliness. The diagram emphasizes the 

interplay between these variables, highlighting how cultural norms and values shape guest expectations and perceptions 

of service standards. Such influences manifest in how individuals assess cleanliness or perceive the quality of experiences 

offered during their stay. This relationship demonstrates the significance of cultural frameworks in determining 

satisfaction levels within hospitality settings. Consequently, understanding these variables enables service providers to 

tailor accommodations that align with diverse cultural expectations, ultimately enhancing guest loyalty and satisfaction. 

This conceptual framework underscores the necessity of integrating cultural sensitivity into accommodation strategies to 

foster a universally appealing guest experience. 

Cultural influences significantly shape accommodation preferences across diverse societies, reflecting intricate 

patterns of human behavior and societal values in residential choices. A profound understanding of these cultural nuances 

reveals how traditional beliefs, social hierarchies, and familial structures impact communities' architectural designs and 

living arrangements. Examining accommodation preferences through a cultural lens demonstrates various challenges, 

including preserving cultural identity amidst modernization, integrating contemporary amenities while maintaining 

traditional aesthetics, and addressing intergenerational living requirements in evolving social contexts. Contemporary 

urban development faces substantial obstacles in balancing cultural authenticity with modern architectural innovations, 

particularly when considering spatial arrangements, privacy requirements, and communal spaces that align with specific 

cultural practices. Through comprehensive analysis, accommodation preferences emerge as dynamic manifestations of 

cultural heritage, necessitating thoughtful consideration in urban planning and architectural design to create harmonious 

living environments that honor cultural diversity while embracing progressive development approaches in an increasingly 

globalized world. 

3.3 Managerial Adaptations for Cultural Diversity 

Managerial adaptations in cross-cultural hospitality contexts require sophisticated strategic modifications across service 

delivery systems, staff development protocols, and facility management approaches. Strategic service delivery 

modifications incorporate culturally specific elements into standard operating procedures, reflecting a deep understanding 

of diverse guest expectations and behavioral norms across international markets. Professional development programs 

focusing on cultural competency enhancement prove instrumental in elevating staff capabilities to engage effectively with 

international guests, fostering meaningful cross-cultural interactions and exceptional service delivery. Extensive 

operational experience indicates that successful facility and amenity adjustments necessitate careful consideration of 

spatial arrangements, equipment selection, and service presentation methods aligned with varied cultural preferences. A 

comprehensive analysis of guest experience customization strategies reveals that practical, cultural adaptations require 
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systematically integrating personalized service elements throughout multiple touchpoints in the guest journey. This 

multifaceted approach to cultural adaptation in hospitality management demonstrates how strategically implemented 

modifications enhance service quality and guest satisfaction across diverse international market segments while 

maintaining operational efficiency and brand consistency. 

 

Figure 8. Managerial Adaptations for Cultural Diversity 

Figure 8 illustrates a strategic framework of managerial adaptations essential for addressing cultural diversity in 

organizational contexts. The diagram presents four interconnected dimensions: cultural sensitivity, customization, staff 

training, and services, forming a comprehensive approach to managing diverse workforces and clientele. Cultural 

sensitivity emerges as a pivotal aspect, emphasizing awareness and responsiveness to distinct cultural norms, values, and 

practices within organizational operations. Through customization initiatives, organizations implement tailored solutions 

addressing specific cultural requirements and preferences, fostering an inclusive environment aligned with diverse 

stakeholder needs. Staff training is fundamental in equipping personnel with cross-cultural competencies, enhancing 

communication effectiveness, and promoting cultural awareness throughout organizational hierarchies. Service 

adaptations reflect an organizational commitment to modifying delivery methods, processes, and interactions to 

accommodate cultural variations and expectations effectively. This integrated framework underscores a systematic 

approach to cultural diversity management, highlighting essential organizational adaptations necessary for cultivating 

inclusive, culturally responsive operational environments in contemporary business landscapes. 

Guest satisfaction analysis from diverse accommodation experiences in Indonesia demonstrates multifaceted 

perspectives regarding service quality, amenities, and overall hospitality standards. At prominent establishments like 

Katamaran Resort in Lombok, patrons articulate profound appreciation for strategic locations offering panoramic vistas, 

sophisticated facility arrangements, and exemplary staff interactions that enhance guest experiences. Despite occasional 

operational inefficiencies manifesting through service delays or ambient noise disturbances, guest testimonials 

predominantly reflect satisfactory experiences characterized by comfort and relaxation. A comparative assessment 

between Indonesian hospitality establishments and international counterparts, exemplified explicitly by Katamaran Hotel, 

reveals distinct operational paradigms emphasizing efficiency and professional service delivery. Critical evaluation of 

guest feedback highlights notable strengths in amenity provisions, hygiene maintenance protocols, and culinary offerings 

across various establishments while simultaneously identifying opportunities for enhancement in service response times 

and wellness facility operations. This comprehensive analysis of accommodation experiences underscores prevalent 

patterns of guest satisfaction, emphasizing exceptional service delivery while acknowledging specific areas warranting 

operational refinement to elevate hospitality standards. 

 

Figure 9. Wordcloud of Managerial Adaptation Nodes Network 
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Figure 9 presents a sophisticated visualization of managerial adaptation nodes through word cloud analysis, 

depicting interconnected elements crucial for effective organizational management. The visual representation 

encapsulates significant terms emphasizing adaptability, cultural sensitivity, and operational flexibility within managerial 

contexts, illustrating frequency patterns and relational significance among key concepts. A critical examination reveals 

prominent themes surrounding service customization, staff development initiatives, and strategic communication patterns 

that shape managerial approaches in diverse organizational settings. Through analytical interpretation, distinctive patterns 

emerge, highlighting behavioral adaptations, decision-making processes, and leadership strategies essential for navigating 

complex business environments. This visual synthesis of managerial adaptation nodes demonstrates profound 

implications for understanding organizational dynamics, emphasizing interconnected relationships between operational 

elements and strategic management approaches in contemporary business contexts. 

Managerial adaptation presents complex challenges in contemporary organizational landscapes, necessitating 

strategic responses to dynamic business environments and evolving stakeholder expectations. A fundamental obstacle 

lies in balancing traditional management practices with innovative approaches while maintaining operational efficiency 

and employee engagement across diverse cultural contexts. Organizational leaders face substantial hurdles in 

implementing adaptive strategies that accommodate rapid technological advancement, shifting market demands, and 

evolving workforce demographics without compromising established business objectives. Critical analysis reveals 

significant complexities in developing flexible management frameworks that effectively address cross-cultural 

communication barriers, remote work dynamics, and generational differences in workplace expectations. Through a 

comprehensive examination of these multifaceted challenges, managerial adaptation emerges as a crucial determinant of 

organizational success, requiring sophisticated approaches to leadership development, strategic planning, and 

organizational culture transformation in an increasingly interconnected global business environment. 

3.4 Discussion 

Contemporary hospitality preferences exhibit profound influences from cultural dynamics, revealing intricate 

relationships between national identities and service expectations in global hotel operations. A comprehensive analysis 

demonstrates how diverse nationalities manifest distinctive preferences across multiple service dimensions, including 

amenity utilization, service delivery protocols, and experiential quality metrics within hospitality environments (Birdir & 

Sahilli Birdir, 2024). Through extensive operational observations, management adaptation strategies emerge as pivotal in 

addressing cultural nuances, necessitating fundamental transformations in service frameworks to accommodate specific 

cultural expectations and behavioral patterns effectively (Liasidou et al., 2023). Critical examination of guest interactions 

reveals substantial variations in dining preferences, architectural layouts, leisure activities, and interpersonal engagement 

patterns across different cultural backgrounds, highlighting essential considerations for service customization. This 

sophisticated understanding of cultural influences in hospitality management underscores the significance of 

implementing culturally adaptive strategies that enhance guest satisfaction while maintaining operational excellence in 

international hotel sectors. 

Accommodation preferences across nations demonstrate remarkable heterogeneity through meticulously analyzing 

guest satisfaction metrics and reviewing pattern evaluations in hospitality contexts. Statistical examination reveals 

distinctive cultural variations, where Asian demographics prioritize personalized interactions integrated with traditional 

elements in modern facility designs. At the same time, European market segments exhibit strong inclinations toward 

authentic local experiences within luxury accommodation frameworks. Demographic analysis indicates significant 

patterns in visitor compositions, particularly evident through coupled travelers maintaining dominant proportions across 

multiple destinations, exemplified by distinctive regional distributions observed in Hong Kong, Malta, and Argentina. 

Such variations underscore profound implications regarding socio-economic dynamics and cultural value systems 

influencing accommodation selection criteria. This intricate relationship between cultural preferences and 

accommodation choices illuminates essential considerations for strategic hospitality management, emphasizing the 

necessity of culturally adaptive service frameworks in contemporary international tourism landscapes. 

Strategic adaptations in cross-cultural hospitality management emerge as fundamental determinants of operational 

success, requiring sophisticated modifications across multiple organizational dimensions. Implementing culturally 

responsive service protocols demands meticulous attention to diverse guest expectations, encompassing nuanced 

communication patterns and behavioral norms prevalent in international market segments. A critical examination reveals 

that professional development initiatives focused on cultural competency significantly enhance staff capabilities, 

facilitating meaningful interactions with guests from varied cultural backgrounds (Birdir & Sahilli Birdir, 2024; 

Chandrakhanthan & Dhanapal, 2024). Through comprehensive analysis, effective facility management and amenity 

adjustments necessitate systematic integration of culturally specific elements throughout guest experience touchpoints, 

ensuring authentic and personalized service delivery (Wang & Fu, 2024). This multifaceted approach to cultural 

adaptation in hospitality management demonstrates how strategically implemented modifications enhance service quality 

and guest satisfaction across diverse international market segments while maintaining operational efficiency and brand 

consistency. 

Systematic investigation of cultural dynamics in hospitality settings reveals critical imperatives for developing 

sophisticated understanding while sustaining operational excellence and service standards across international markets. 

Empirical evidence demonstrates that leading establishments achieve remarkable success through implementing 

culturally adaptive frameworks harmonizing traditional value systems with contemporary hospitality protocols in service 
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delivery mechanisms (Saltouridou & Poulios, 2024). A critical analysis indicates profound implications for organizational 

performance when cultural intelligence becomes integrated throughout operational processes, enabling exceptional 

service experiences resonating authentically with an international clientele (Bennis & Benazzi, 2024). By meticulously 

examining cross-cultural service interactions, organizations establish sustainable competitive advantages by 

implementing strategic adaptations aligned with diverse guest expectations in global hospitality environments. This 

sophisticated integration of cultural awareness into operational frameworks fundamentally transforms service delivery 

paradigms, establishing robust foundations for sustained excellence in international hospitality operations while fostering 

enhanced guest satisfaction metrics across diverse market segments. 

4. CONCLUSION 

This research investigates cultural dynamics and tourist preferences in hotel accommodations through a rigorous thematic 

analysis methodology examining extensive review data across multiple countries of origin. Using Atlas, the 

methodological framework employs a systematic six-phase approach encompassing data familiarization, initial coding, 

theme development, review, refinement, and final theme definition.Ti software. This comprehensive analysis process 

enables the identification of intricate patterns in cultural preferences, service expectations, and satisfaction determinants 

across diverse geographical regions. The findings reveal significant variations in accommodation preferences and service 

expectations across different cultural backgrounds. Statistical analysis demonstrates distinctive patterns in visitor 

demographics, with couples constituting the highest proportion of guests across multiple destinations, notably in Hong 

Kong (92%), Malta (90%), and Argentina (62%).  Cultural influences manifest through specific preferences in room 

configurations, dining experiences, and recreational offerings, where Asian tourists emphasize personalized service 

interactions and traditional elements. At the same time, European visitors prioritize authentic local experiences within 

luxury accommodation frameworks. Managerial adaptations emerge as critical success factors in addressing cultural 

diversity, necessitating sophisticated modifications across service delivery systems and staff development protocols. The 

study identifies four key dimensions of managerial adaptation: cultural sensitivity, customization, staff training, and 

service modifications. Implementing culturally intelligent service protocols requires careful consideration of diverse guest 

expectations, communication patterns, and behavioral norms across international markets. The research establishes that 

successful hospitality establishments must implement culturally adaptive strategies while maintaining operational 

efficiency and service consistency. These findings contribute significantly to understanding cultural influences in 

hospitality contexts while providing practical guidelines for enhancing guest experiences in international hotel operations. 

The study concludes that effective cultural adaptation strategies enhance guest satisfaction and create sustainable 

competitive advantages in increasingly globalized hospitality markets, underscoring the essential role of cultural 

intelligence in modern hospitality management. 
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