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Abstract—The demands of tourists to obtain Sharia-compliant hotel facilities and services have encouraged hoteliers to develop
Sharia hotel concepts. This research aims to analyze the influence between the application of Sharia principles and service quality
on consumers' decisions to stay at Sharia hotels. Quantitative research methods were used to collect data through surveys of
consumers who had remained at the Syariah Rossa Ono Hotel, West Lampung Regency. The data obtained was analyzed using
appropriate statistical techniques to understand the influence of the application of sharia principles and service quality on consumer
decisions. The results of the analysis show that the application of Sharia principles and service quality have a significant influence
on consumers' decisions to choose to stay at a Sharia hotel (p value = 0,000). The implication of this research is the importance of
Sharia hotels to pay attention to and improve the application of Sharia principles and service quality to increase consumer
attractiveness and trust. This study contributes to understanding the factors that influence consumer preferences in the context of
Sharia hotels. It directs the hotel industry to increase its competitiveness in a competitive market.
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1. INTRODUCTION

In this day and age, the development of the business world in Indonesia is increasingly advanced, both businesses in
the industrial and service sectors, the lodging business is a business in the service sector. According to Kotler, services
are actions or purchasing activities that can be offered by one party to another party, which are basically intangible
and do not result in any ownership (Kotler, 2018). Lodging is one of the businesses that operates in the service sector,
especially accommodation. Over time, the function of lodging has not only been a place to stay, but now the function
of lodging is also a place for business meetings, seminars, wedding parties (receptions), and workshops. , national
deliberations, and other activities. The accommodation is used as a place to carry out various activities because it has
complete facilities and infrastructure to support various activities carried out by guests (visitors/tourists) (Ayuni et al.,
2022).

Hotels are a business that operates in the field of offering services, and the market segment is people who come
for the purpose of resting, people who make a temporary stopover and people who stop by for business purposes.
Therefore, a clean, comfortable and safe place is a necessity that consumers really need. Every consumer has the right
to security, comfort, good information and correct service for what he buys. Along with the development of sharia
economic activities, it will certainly have an impact on the service sector business (Makawowor & Dewantara, 2023).
Therefore, companies, both services and products, must always develop their business. This is, of course, in applying
Sharia principles to run its business, such as culinary with an Islamic concept, Islamic travel, and tourism with a Sharia
concept. So that consumers are able to make decisions about making transactions with the company. The Sharia
concept is a concept that offers halal products and things that contain Sharia principles (Ritonga et al., 2023). The
principles of Sharia are: transactions are carried out on the basis of goods or services that are real, truly exist and are
not in doubt; do not contain harm, evil, injustice or immorality, which is prohibited and contrary to Islamic principles,
either directly or indirectly; does not contain elements of gharar, deception, cheating, lies, and contains excessive
risks; and there is a comprehensive and consistent commitment to implementing the agreement agreed by the relevant
parties (Andika & Muhammad, 2023).

Even though Sharia accommodation is a new opportunity in a service-based business, Sharia accommodation
service providers cannot necessarily relax and relax. This is because there is much competition for accommodation,
especially conventional accommodation. However, there is an online survey which states that Sharia accommodation
is not yet the main choice for Muslim tourists when travelling. Based on research conducted by Nurul Huda Watani,
of 202 Muslim tourists, only 12.4% chose Sharia accommodation as their place to stay (Huda et al., 2019). Based on
this data, Sharia lodging business actors need to conduct a detailed study of the consumer decision-making process in
purchasing their products, starting from where the services consumers need to why they buy these services. The studies
carried out by these business actors are in order to be able to innovate their services so that they can compete to attract
the attention of their consumers (Kotler, 2018). Consumer attention is an important element very important in
influencing the decision to buy a product. A purchasing decision is an activity carried out by consumers to purchase
a service in order to fulfil their needs and desires. In determining a purchasing decision, consumer intervention cannot
be separated. This is because consumer behaviour is what underlies a consumer to make purchasing decisions
(Maulina et al., 2023).
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Therefore, in the decision to purchase a product, Muslims will usually choose and buy a good or service
according to what is prescribed in the Islamic religion. So, when buying an item, you should not only pay attention to
the needs and costs incurred, but you also need to pay attention to the extent to which the item consumed will provide
benefits (Kusumawati et al., 2020). Based on this, Sharia accommodation must apply Sharia principles and is the
most important thing to pay attention to; the ease of convenience that a consumer expects from the services they
receive should be a selling point, based on the MUI's fatawa, Sharia hotels are that hotels provide accommodation in
the form of rooms in a building which can be equipped with food and beverage services, entertainment activities and
other facilities using the principles of Islamic law as regulated and agreed upon by the Indonesian Ulema Council
(MUI) (Delina, 2022).

Indeed, good quality service, a clean, comfortable, and safe environment are paramount for consumers. When
choosing lodging, consumers expect the highest level of service. It is their fundamental right to experience comfort,
safety, accurate and honest information, as well as appropriate treatment or services in exchange for their purchase.
Consequently, in the realm of business, prioritizing customer service is imperative, as it significantly determines the
success or failure of any lodging enterprise. In a competitive market, consumers have numerous alternatives to select
from, which magnifies the significance of quality service. Customers who perceive that the quality of service could
be improved are less likely to opt for a particular accommodation. They will explore other options provided by
competitors and make comparisons to find an establishment that places a premium on the quality of its services.
Consequently, maintaining high standards of service excellence is not merely a preference but a necessity for any
lodging business aspiring to thrive and stand out in the market (Pitoi et al., 2021).

Previous research on applying Sharia principles and service quality in consumers' decisions to stay at Sharia
hotels still needs to show several limitations that could become research gaps. As far as can be explored from the
literature review, research has yet to analyze these factors in this specific context comprehensively. Certain dimensions
or aspects may not need to be considered or understood in depth in previous literature. Apart from that, the concept
of sharia service quality still requires further clarification, including a clear framework for its measurement. How this
concept is interpreted and measured by hotel management and how this may differ from consumer perceptions needs
to be studied further. Moreover, the shared influence of applying Sharia principles and service quality on consumer
decisions may involve complex interactions that still need to be fully understood. External factors, such as the
economic situation or tourism trends, can also play an important role in consumer decisions but have yet to be explored
in previous research. Therefore, there is a need for further in-depth and holistic research to fill this knowledge gap,
using a methodology that is adequate and relevant to the Sharia hotel context.

Of the many lodging accommodation services in Lampung province, lodgings are starting to emerge that carry
the Sharia concept; among these lodging accommodation services is the Syariah Rossa Ono Hotel. The Rossa Ono
West Lampung Syariah Hotel is an accommodation that has used the Sharia concept since its inception; apart from
that, the owner is happy to continue running his business with the sharia concept for blessings. This research explores
the relationship between applying Sharia principles and service quality with consumers' decisions to stay at the Rossa
Ono Syariah Hotel, located in West Lampung Regency. The main focus of this research is to investigate how Sharia
principles, which involve aspects such as ethics, justice, and compliance with Islamic law, influence consumers'
perceptions of the experience of staying at this hotel. Additionally, service quality, including guest service, cleanliness,
and facilities provided, will be evaluated to understand how these factors contribute to consumer decisions.

2. RESEARCH METHODS

This research uses a type of quantitative research method with the research object being the decision to stay at the
Rossa Ono Sharia Hotel in West Lampung, with the data source used, namely primary data with data collection
techniques through distributing questionnaires using a Likert scale (1 - 5). The population in this research is consumers
who have stayed at the Syariah Rossa Ono Hotel, West Lampung. The sample size was determined as 150 respondents
who were determined using the lameshow formula with a minimum value obtained of 97. Using a non-probability
sampling technique with a type of sampling technique, namely purposive sampling. Purposive sampling aims to be
able to find samples that match what has been determined (Sugiyono, 2019). The sample criteria in this research are:
a. Consumers who have stayed once or more than once at the Syariah Rossa Ono Hotel, West Lampung.

b. Included in the groups (gender, status, age) who are allowed to stay at sharia hotels.

The conceptual framework in this research consists of, First of all, the dimension of compliance with sharia
principles. The research will examine how hotels integrate ethics, justice and compliance with Islamic law. These
factors are important in creating a stay experience that aligns with Sharia values. Next, the dimensions of service
quality will be analyzed by considering guest service, level of cleanliness, and facilities offered by the hotel. The
overall quality of these services is considered a critical element that contributes to consumer satisfaction. The
consumer decision-making process is the next main focus, where research will investigate how consumer perceptions
of the implementation of Sharia principles and service quality influence their decision to stay at the Rossa Ono Syariah
Hotel. This involves a deeper understanding of the relationship between consumer perception, satisfaction, and intent
to return or recommend the hotel. Finally, this conceptual framework also considers external factors such as economic
conditions and tourism trends. These factors are considered external variables that can influence the internal dynamics
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between applying sharia principles, service quality, and consumer decisions. The data analysis technique in this
research uses multiple linear regression, T-test, and F-test using the SPSS application.

3. RESULTS AND DISCUSSION
3.1 Research Results
3.1.1T test

The t-statistical test basically shows how much influence an independent variable has in explaining the dependent
variable. This partial test is carried out by comparing the o (alpha) value with the p-value. If the p-value < a (0.05),
then HO is rejected. The results of the t-test in this study are attached in the table below:

Table 1. T Test Results (partial)

Variable P-Value Decision
Application of Sharia Principles (X1)  0.007 There is influence
Service Quality (X2) 0,000 There is influence

It is known that the test results in this research are as follows: The application of Sharia principles influences
consumer decisions to stay at the Rossa Ono Syariah Hotel, West Lampung Regency, with sig. (0, 007) with a level
of a = 5%. Apart from that, the quality of service influences consumer decisions to stay at the Syariah Rossa Ono
Hotel, West Lampung Regency, with sig. (0.000).

3.1.2 F test
The results of the F test in this research are as follows:
Table 2. F Test Results (Simultaneous)

ANOVA ?
Model Sum of SquaresdfMean Square F  Sig.
Regression 848,384 2 424,192 43,783,000 °
1 Residual 939,776 97 9,688
Total 1788.160 99
a. Dependent Variable: Y
b. Predictors: (Constant), X2, X1

It is known that the F test results show that the independent variable has a P-value of 0.000, where this
probability value is below 0.05. Thus, in accordance with the provisions in the test criteria, if the probability value is
<0.05, then it can be concluded that variables Application of Sharia Principles (X1) and Quality of Service (X2) on
Consumer Decisions to Stay at the Rossa Ono Syariah Hotel, West Lampung Regency.

3.1.3 Uji Regresi Linear Berganda

Multiple linear regression analysis was carried out to see which variables most influenced the dependent variable. The
results of the multiple linear regression test are shown in the table below:

Table 3. Multiple Linear Regression Analysis

Coefficients @
Unstandardized CoefficientsStandardized Coefficients

Model B Std. Error Beta t Sig
1(Constant) 9,351 2,486 3,762,000
X1 .018 ,099 -.020 5,180,007
X2 ,616 ,096 ,703 6,418,000

a. Dependent Variable: Y
The results of the multiple linear regression test are as follows:

Y =9.351+0.018 X1 +0.616 X2 + e 1)

Based on the multiple linear regression equation above, the following conclusions are obtained:

a. 0.=9.351. This means that if the implementation of Sharia principles and service quality is 0, then the consumer's
decision to stay overnight is 7.227.

b. Coefficient value bl = 0.018. This means that if the variable for implementing Sharia principles is increased by 1
unit, then the consumer decision variable to stay overnight increases by 0.018 and vice versa.

c. The coefficient value b2 = 0.616. This means that if the service quality variable is increased by 1 unit, then the
consumer decision variable to stay overnight increases by 0.616.
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Based on the table 3, the service quality variable has the most influence on consumers' decisions to stay at the
Syariah Rossa Ono Hotel, West Lampung Regency.

3.2 Discussion

3.2.1 The Influence of Implementing Sharia Principles on Consumer Decisions to Stay at the Rossa Ono Syariah
Hotel, West Lampung Regency

After conducting testing and data analysis, variable findings resulted in the application of Sharia principles having a
significant influence on the decision to stay at the Syariah Rossa Ono Hotel, West Lampung Regency. This is in line
with research by Andika & Muhammad (2023), which shows that several things influence consumer satisfaction in
using Sharia hotels, including the application of Sharia principles..

The application of sharia principles in sharia hotels substantially influences the decisions of prospective stayers.
Sharia principles, as a collection of Islamic teachings and norms, include ethical, moral and legal guidelines that
regulate various aspects of life, including business activities and economic transactions (Al-Barzan, 2021). In the
context of lodging, Sharia hotels are directed to provide an environment that is in harmony with Islamic principles,
offering sharia-compliant facilities such as prayer rooms, halal food, clothing that covers the private parts, and
rejection of alcohol consumption. Groups of individuals who internalize and practice Islamic values in their daily lives
tend to look for accommodation experiences that are in line with Sharia principles (Pratomo & Subakti, 2017). The
existence of facilities and services that comply with Sharia principles is an important point in choosing a hotel for
those who want to follow the rules of ethics, morals and Islamic religious beliefs. In this case, Sharia hotels are an
attractive alternative because they allow guests to avoid products and practices that are considered haram in Islam,
such as alcohol and food that do not meet halal standards (Saib & Yoseanti, 2022).

Psychologically, comfort and security are also important factors. Staying at a Sharia hotel gives guests
confidence that their environment is free from elements that are contrary to Islamic teachings. With accommodation
options that follow sharia principles, space is also created to form communities that support each other and have
similar values, facilitating social interaction between those who have the same religious orientation (Huda et al., 2019).
From an economic perspective, some individuals also support businesses that adhere to Islamic ethical principles,
such as integrity in transactions and rejection of usury. Therefore, the influence of implementing Sharia principles in
Sharia hotels not only influences the choice of accommodation but also reflects the consistency between religious
beliefs and consumption choices, as well as creating opportunities to develop social communities and support ethical
business practices in accordance with Sharia principles (Printianto et al., 2019).

The application of sharia principles in sharia hotels also has wider implications in the social and economic
context. The use of sharia principles as a basis for hotel operations not only accommodates the needs of religious
practices but can also shape deeper social dynamics. This is because people who want a stay experience in accordance
with Sharia principles often have similar values, beliefs and social norms. From a social perspective, Sharia hotels can
be a place for meetings and interactions between individuals or groups with similar religious orientations. This
interaction can facilitate the exchange of experiences, views and information related to religious values, strengthen
social networks, and encourage the adoption and maintenance of Islamic teachings (Printianto et al., 2020).

Apart from the social aspects, there are also important economic implications. In an economic context, Sharia
hotels can be an example of a business that operates by adhering to Islamic ethical principles. This can attract consumer
groups who prioritize compliance with Islamic teachings in economic transactions. With increasing demand for Sharia
hotels, the Sharia hotel industry can develop, driving economic growth in the sector. Apart from that, Sharia hotels
can also support the development of other related industries, such as the production of halal food textiles according to
Islamic rules, as well as other economic sectors that comply with Sharia principles (Rasmuddin & Umar, 2022).

Overall, the application of sharia principles in sharia hotels has a broad and multidimensional impact. Its
influence includes religious, social and economic aspects, which influence both the individual experience of a stay
and the development of the Sharia hotel industry as a whole. By considering these various dimensions, Sharia hotels
can become a top choice for those who wish to integrate religious and ethical values into their stay experience while
also contributing to sustainable economic growth.

3.2.2 The Influence of Service Quality on Consumer Decisions to Stay at the Syariah Rossa Ono Hotel West
Lampung Regency

After testing and analyzing the data, it was found that service quality variables had a significant influence on the
decision to stay at the Syariah Rossa Ono Hotel, West Lampung Regency. This is in line with research conducted by
Saodin (2021), which shows that Sharia Service Quality has a significant influence on Consumers' Staying Decisions
at the Syariah Nusantara Hotel in Bandar Lampung. The relationship between the two is positive, where the better the
quality of Sharia service received by consumers who stay, the greater the consumer's decision to stay at the Syariah
Nusantara Hotel in Bandar Lampung..

The influence of service quality on consumers' decisions to stay at Sharia hotels is a critical aspect of
understanding consumer preferences and behaviour in the context of accommodation that prioritizes Sharia principles.
Service quality is one of the main factors that influences consumer perception and satisfaction, which in turn can
influence the decision to choose and maintain a particular hotel (Kamal et al., 2021). Quality service in the context of
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Sharia hotels includes various elements, such as friendly service, cleanliness and tidiness, security, responsiveness to
guest needs, and fulfilling religious needs in accordance with Sharia principles. Good and adequate service in
accordance with Sharia standards will provide a sense of trust and satisfaction to consumers who prioritize compliance
with Islamic teachings (Marina Zulfa & Ficha Melina, 2022).

Friendly and responsive service reflects the Sharia Hotel's commitment to providing guests with a pleasant and
adequate stay experience. Willingness to help and answer questions well will increase guest confidence in the hotel.
The involvement of hotel staff in providing information regarding Sharia facilities, such as the location of prayer
rooms, halal food menus, and Sharia-compliant behaviour guidelines, is also an important factor influencing consumer
decisions. Hotel cleanliness and tidiness are also important factors in service quality. Consumers want an environment
that is clean, orderly, and in accordance with Islamic hygiene principles. Sharia hotels that ensure cleanliness and
tidiness in accordance with Islamic teachings will be more appreciated by consumers who prioritize cleanliness aspects
in their decision to stay (Andika & Muhammad, 2023).

Apart from that, the security aspect also plays a vital role. Sharia hotels that provide a safe and comfortable
environment in accordance with Sharia principles will increase consumer confidence and provide them with the sense
of comfort they need during their stay (Yulia, 2023). Fulfilling religious needs, such as providing places of worship,
disseminating information regarding prayer times, and providing halal food and drinks, is also a very important
element of service quality. Sharia hotels that ensure the fulfilment of religious needs will receive appreciation from
consumers who want to comply with Sharia principles during their stay. Overall, good service quality and compliance
with Sharia principles have a significant influence on consumers' decisions to stay at Sharia hotels. Service that is
adequate, friendly, and meets religious needs in accordance with Sharia principles will help support a satisfying stay
experience, which in turn can increase consumer loyalty and recommendations for the Sharia hotel (Maulidina, 2021).

The level of consumer satisfaction is a direct result of the quality of service received. This satisfaction will
influence consumers' decisions to return to staying at a Sharia hotel in the future or even recommend it to others.
Therefore, Sharia hotels must ensure that the services provided not only meet standards but also exceed consumer
expectations. One of the factors that influences consumer decisions is the positive experience during their stay. Good
interaction between hotel staff and guests, speed of service, and ease of the check-in and check-out process are
elements that can create a satisfying stay experience. The quality of service desired by consumers also includes the
ability of hotel staff to provide accurate information and help in meeting individual needs (Bhuian, 2021).

It is also important to consider the importance of feedback and reviews from previous consumers. Positive
reviews can improve the image of Sharia hotels, establish a good reputation, and indirectly influence the decisions of
potential consumers. Therefore, responding to consumer feedback quickly and effectively is a wise strategy for
maintaining and improving service quality. Apart from that, the integration of technology in providing services is also
an important factor. Sharia hotels that use technology to simplify reservations, personalize services, or provide
relevant information to guests can improve efficiency and service quality. Technology can also help in providing
information regarding Sharia facilities available in hotels, making it easier for guests to fulfil their religious needs.
Finally, understanding and responding to consumer needs and preferences is the main key to improving service quality.
Sharia hotels need to continue to innovate and adapt to consumer expectations and demands, both in terms of service
and implementation of Sharia principles, to ensure that consumers are satisfied and choose to return to stay at the hotel
in the future.

3.2.3 The Influence of of Implementing Sharia Principles and Service Quality on Consumer Decisions to Stay
at the Syariah Rossa Ono Hotel West Lampung Regency

The reseach show that the F test results show that the independent variable has a P-value of 0.000, where this
probability value is below 0.05. Thus, in accordance with the provisions in the test criteria, if the probability value is
<0.05, then it can be concluded that variables Application of Sharia Principles (X1) and Quality of Service (X2) on
Consumer Decisions to Stay at the Rossa Ono Syariah Hotel, West Lampung Regency.

Applying sharia principles in the hotel industry, especially in sharia hotels, is an issue that has emerged in an
increasingly diverse global market. To meet the needs of Muslim consumers who wish to stay by their religious beliefs,
Sharia hotels face the critical task of ensuring that Sharia principles are implemented in their operations. This includes
preparing halal food and drinks, providing prayer space, and regulations that follow Islamic teachings (Ayatina et al.,
2021). Muslim consumers, in their search for accommodation that aligns with their religious beliefs, demonstrate a
deep desire to experience accommodation that is in line with Sharia principles. This desire is not solely about practical
aspects such as halal food or available prayer space. This is a more profound expression of the aspiration to feel
comfort and peace in an environment that reflects their values. When they travel, Muslim consumers often face ethical
dilemmas regarding accommodation choices, and Sharia hotels provide solutions that suit their religious beliefs. They
look for a place that allows them to carry out their worship in peace and feel that the entire accommodation experience
supports their compliance with Islamic law (Delina, 2022).

In this context, Muslim consumers often value Sharia hotels as more than just a place to stay; they see it as a
means to strengthen their spiritual ties. This includes comfortable prayer spaces they can easily access, facilities that
do not violate Sharia principles, such as alcohol or non-halal food, and gender segregation in swimming pools or
fitness centers. This desire to avoid situations that conflict with sharia principles plays a central role in choosing sharia
hotels as their accommodation choice. Therefore, Sharia hotels that successfully create an environment that combines
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strong Sharia principles with good service quality meet Muslim consumers' deep and complex needs who are
increasingly aware of their religious values in their travels (Delina, 2022).

In their journey to find accommodation that aligns with their religious values, Muslim consumers understand
the importance of consistency in Sharia principles implemented by Sharia hotels. They seek assurances that a hotel is
a place that genuinely respects and adheres to the principles of the Islamic religion in all aspects of its operations. This
is why Sharia hotels that adhere to solid Sharia principles have the opportunity to build an excellent reputation among
Muslim consumers. This reputation is crucial in influencing consumers' decisions to choose Sharia hotels. Consumer
trust is one aspect that is highly considered in their accommodation selection process, and a hotel's reputation as a
place that consistently adheres to religious principles creates a strong appeal. Consumers want to feel safe and
confident that a hotel's compliance with Sharia principles is not just an appearance but an integral part of the hotel's
operational identity and culture (Ridlo, 2021).

However, it is essential to remember that building a reputation as a Sharia hotel that consistently complies with
Sharia principles is a challenging task. This involves a deep understanding of Islamic law, cooperation with religious
authorities, and significant investment in staff training. Hotel management must integrate religious principles into
every aspect of their operations and continuously monitor and assess their level of compliance. A good reputation
among Muslim consumers also means that Sharia hotels can maintain and expand their market share. Satisfied
consumers often become brand ambassadors for the hotel, leaving positive reviews and recommending the hotel to
their friends and family. In a world increasingly connected through social media and online reviews, a hotel's
reputation can thrive or plummet, depending on the consumer's experience. Therefore, maintaining a positive
reputation regarding Sharia principles is crucial in maintaining the attractiveness of Sharia hotels in the eyes of Muslim
consumers, who are increasingly intelligent and critical in choosing accommodation that suits their religious values
(Zulfikri & Farihah, 2023).

Service quality is critical in influencing consumer decisions when choosing accommodation, including Sharia
hotels. Consumers expect that when they stay somewhere, the facilities comply with Sharia principles and meet high
standards. Clean facilities, good room quality, and comfort and safety during your stay are the key elements
highlighted. Sharia hotels that succeed in providing clean and well-maintained facilities create a pleasant environment
for consumers. Cleanliness is one of the aspects that consumers pay the most attention to, mainly because it is related
to hygienic principles in Islam. When consumers enter their rooms, they want to feel comfortable and safe, with
unmatched cleanliness. Good room quality, including quality furniture and attractive interior design, is also a factor
that significantly influences consumer satisfaction. However, service quality is related to more than just technical
aspects. It is also essential that hotel staff are friendly, responsive and ready to help. Interaction with staff is one of
the main experiences shaping consumers' perceptions of a hotel. Staff who can provide good service with a smile,
answer questions, and respond to consumer needs quickly and efficiently are highly valued (Xu et al., 2022).

As technology develops, consumers also increasingly value ease of access and convenience. Sharia hotels that
provide efficient online services, such as easy reservations via websites or apps, also have an advantage. For
consumers, the ease of planning their trip can significantly influence their decision to choose a hotel. Good service
quality is the key to achieving high customer satisfaction. Consumers who feel that they are treated well and that the
facilities they enjoy are commensurate with the costs they pay tend to feel satisfied. That means they are more likely
to return to the same hotel on subsequent visits and recommend it to others. In a broader view, service quality is one
of the elements that differentiates Sharia hotels from their competitors in the hotel industry. Sharia hotels that combine
high service quality with strong Sharia principles have an excellent opportunity to attract the attention and gain the
loyalty of increasingly discerning and exclusive Muslim consumers. Success in providing consistent service quality
is an essential foundation for building a positive reputation and maintaining the attractiveness of Sharia hotels (Kamal
et al., 2021).

Sharia hotels that implement high service quality have recognized that customer satisfaction is not only about
meeting customer expectations but also about exceeding these expectations. Clean facilities, good room quality and
comfort are the starting points in the consumer experience journey. It is important to note that service quality in the
context of Sharia hotels includes more than technical aspects such as cleanliness and service efficiency. It also includes
social and cultural dimensions that play an essential role in providing experiences that serve Muslim consumers'
spiritual and practical needs (Pitoi et al., 2021). When consumers enter a Sharia hotel, they want to feel warmly
welcomed. They value hotel staff who deeply understand their religious and cultural values. The staff's responsiveness
to the specific needs of Muslim consumers, such as scheduling prayer times or meals by Islamic law, is a concrete
example of high service quality. Interaction with hotel staff also creates an immersive experience. The warmth and
friendliness of the staff, who are willing to answer questions and provide assistance, often help reduce travel stress
and make consumers feel more comfortable during their stay. This is important in building a positive relationship
between hotels and consumers. In the era of social media and travel review sites, consumer experience also plays a
vital role in shaping a hotel's image. Positive reviews from satisfied consumers strengthen a hotel's reputation and
increase its appeal to potential customers. Conversely, negative reviews can significantly impact a hotel's image and
cause potential consumers to choose other alternatives (Delina, 2022).

Apart from that, Sharia hotels that can meet consumer expectations with high service quality can build
consumer loyalty. Satisfied consumers tend to return to the same hotel on subsequent visits. They are also more likely
to recommend the hotel to their friends and family looking for accommodation that complies with Sharia principles.
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Thus, good service quality not only results in current consumer satisfaction but also contributes to the long-term
business growth of Sharia hotels. In a broader view, high service quality is a critical element that differentiates Sharia
hotels from their competitors in the hotel industry. In increasingly fierce competition, Sharia hotels that successfully
combine robust implementation of Sharia principles with exceptional service quality will likely win the hearts and
businesses of increasingly discerning and exclusive Muslim consumers. Success in providing an experience that
includes technical and socio-cultural aspects is an essential basis for building a positive reputation and maintaining
the attractiveness of Sharia hotels (Rasoky, 2020).

Harmonization between the application of Sharia principles and high service quality is the basis for the success
of Sharia hotels, which industry players increasingly emphasize. This is about providing facilities by religious
principles and aligning religious values with high service standards. Sharia hotels that successfully create this
harmonization recognize that solid implementation of Sharia principles is the foundation, but it is not the only aspect
that needs to be considered. Religious principles must guide every aspect of hotel operations, from planning food
menus to managing public facilities that meet the needs of Muslim consumers. However, strict implementation of
sharia principles should not come at the cost of sacrificing service quality. On the other hand, good service quality is
essential to understanding consumer satisfaction. A satisfactory consumer experience involves many factors, from
comfort during the stay to staff responsiveness, which must be maintained consistently (Ali et al., 2021).

This harmonization also includes aspects of staff training. Hotel staff must understand Muslim consumers'
cultural and religious sensitivities and be facilitators in providing services that align with their religious values.
Therefore, in-depth and ongoing training is a must. In the reality of the competitive hospitality industry, harmonization
between sharia principles and service quality is the key to winning the hearts and businesses of increasingly discerning
and exclusive Muslim consumers. Sharia hotels that can offer a good combination of consistent application of religious
principles and high-quality service tend to have stronger appeal in the market. This long-term investment pays off
because building a positive image and maintaining consumer loyalty is critical to the long-term success of Sharia
hotels. It is also important to remember that Sharia hotels are part of the ever-changing hospitality industry. Consumer
preferences may vary, regulations may evolve, and competition may intensify. Therefore, continuous adaptation and
the ability to integrate Sharia principles with high-quality services are essential in maintaining the relevance and
attractiveness of Sharia hotels in this changing market (Maulidina, 2021).

Consumers' decisions to stay at Sharia hotels are significantly influenced by the extent to which they feel the
hotel successfully combines Sharia principles with high service quality. When considered together, these factors shape
the consumer's perception of the hotel, which determines whether they choose that hotel or seek another alternative.
Consumers' perceptions of Sharia hotels are often strengthened through their personal experiences during their stay.
This includes initial impressions upon entering the hotel, interactions with staff, quality of rooms and public facilities,
and quality of food and drinks provided. When consumers feel that a hotel meets or exceeds their expectations in all
these aspects, their satisfaction levels tend to be high (Mariyanti et al., 2018).

However, the more profound influence is related to applying sharia principles. Muslim consumers often seek
hotel policies and practices that align with their religious values. These include the provision of halal food, gender
segregation in public facilities, easily accessible prayer rooms, and the avoidance of haram elements in the hotel
environment. Hotels that consistently integrate these principles into their operations create strong trust among Muslim
consumers. A hotel's reputation also plays a significant role in shaping consumer perceptions. Online reviews,
recommendations from friends or family, and other consumer experiences often determine consumer decisions.
Positive reviews about a hotel's compliance with Sharia principles and good service can persuade consumers to choose
that hotel. In a broader context, consumers' perceptions of Sharia hotels can also influence their views of the entire
hotel industry. Suppose consumers feel that Sharia hotels can provide accommodation experiences that align with
their religious values without sacrificing service quality. In that case, they tend to have a favorable view of the Sharia
hotel concept. This could positively impact the sector's growth and encourage other hospitality companies to adopt
similar practices. As technology and online connections develop, consumers increasingly have access to information
and reviews. Therefore, Sharia hotels need to understand the power of consumer influence in this digital era. Ensuring
online reviews and recommendations reflect positive consumer experiences is critical to maintaining and expanding
the Sharia hotel market share in an increasingly transparent and consumer-centric marketplace.

Apart from the significant influence that online reviews and recommendations have, another factor that
contributes to consumers' decisions to choose Sharia hotels is personal recommendations from friends, family or
acquaintances who have stayed at the hotel. These recommendations are often considered a trustworthy source of
information because they come from individuals who have experienced firsthand the experience of staying at the hotel.
In this context, it is important to realize that Muslim consumers tend to share their experiences with their peers who
have similar needs in travel. This creates a powerful network of personalized recommendations based on religious
values. A consumer who feels that the sharia hotel they choose provides a positive experience in terms of sharia
principles and service quality is likely to recommend the hotel to friends or family who are looking for similar
accommodation. Personal recommendations like these often have a significant impact on the decisions of other
consumers. They create a sense of confidence and trust in selecting accommodation that is in line with religious
beliefs. A positive experience shared by someone who has stayed at a Sharia hotel can persuade other consumers to
make the same decision. In the era of social media, the influence of personal recommendations has grown significantly.
Consumers now have a platform to share their experiences with a wider audience. Posting photos or reviews on social
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media about their experiences at Sharia hotels can influence the views of potential consumers who follow their
accounts. This creates a domino effect where consumers who are satisfied with Sharia hotels contribute to the growth
of the hotel's positive reputation. Thus, sharia hotels that are able to meet consumer expectations and provide a positive
experience are likely to garner support and recommendations from the Muslim consumer community. This helps
hotels to expand their market share and strengthen their positive image among consumers looking for accommodation
in line with their religious values. Not only focusing on technical aspects such as facilities and services, Sharia hotels
that want to take advantage of the influence of personal recommendations also need to build close relationships with
the Muslim community. This includes participating in social and cultural activities, supporting relevant events, and
being part of a network that supports the Muslim community. Thus, Sharia hotels can become an integral part of the
lives of Muslim communities and receive strong support and recommendations from them.

4. CONCLUSION

This research concludes that the application of Sharia principles and service quality has a significant influence on
consumers' decisions to choose to stay at a Sharia hotel. Sharia principles include ethical guidelines, morality, and
Islamic law that influence various aspects of life, including business and economic transactions. Sharia hotels provide
sharia-compliant facilities such as prayer rooms, halal food, and the rejection of alcohol, attracting individuals who
practice Islamic values. Meanwhile, service quality also has a positive impact on consumers' decisions to stay
overnight because understanding and responding to consumer needs and preferences, innovating, and continuously
adapting to consumer expectations and demands are key strategies in improving service quality in Sharia hotels. This
will help ensure that consumers are satisfied and choose to return to stay at the hotel in the future, as well as provide
recommendations to others. This research is not free from several shortcomings that need to be acknowledged so that
the findings and interpretation of the results can be understood in the proper context. First, limitations in the ability to
generalize research results may occur because the research focus is limited to the Rossa Ono Syariah Hotel in West
Lampung Regency. The data may reflect situations specific to a particular location and time, so generalization to a
wider hospitality context may require further research. Second, time and resource limitations can impact the depth of
analysis and the amount of data that can be collected. Although maximum efforts have been made, some aspects
cannot be investigated in depth or involve a larger sample to obtain more representative results.

REFERENCES

Al-Barzan, M. (2021). Penerapan Prinsip-Prinsip Syariah di Hotel Unisi Yogyakarta (Perspektif Peraturan Pemerintah dan Magasid
Syariah). 1-167.

Ali, B. J., Gardi, B., Othman, B. J., Ahmed, S. A, Ismael, N. B., Hamza, P. A, Aziz, H. M., Sabir, B. Y., Sorguli, S., & Anwar,
G. (2021). Hotel Service Quality: The Impact of Service Quality on Customer Satisfaction in Hospitality. International Journal
of Engineering, Business and Management, 5(3), 14-28. https://doi.org/10.22161/ijebm.5.3.2

Andika, A. N., & Muhammad, A. M. (2023). Pengaruh Penerapan Prinsip Syariah , Kualitas Produk dan Kualitas Pelayanan
terhadap Keputusan Konsumen Menginap dengan Minat Sebagai Variabel Intervening ( Studi Kasus Pada Konsumen
Menginap Di Hotel Ibrahim Syariah Kota Semarang ). Journal of Sharia Management and Business, 3(1), 18-21.

Ayatina, H., Astuti, F. T., & Makfi, M. migdam. (2021). Tren Bisnis & Penerapan Prinsip Syariah Pada Industri Perhotelan
Pariwisata Halal Di  Indonesia.  At-Thullab:  Jurnal = Mahasiswa  Studi  Islam, 2(2), 525-537.
https://doi.org/10.20885/tullab.vol2.iss2.art11

Ayuni, N. L. S., Suardhika, I. N., & Hendrawan, I. G. Y. (2022). Pengaruh Social Media Marketing, Brand Awareness Dan Lokasi
Terhadap Keputusan Penggunaan Layanan Di Swiss-Belhotel Tuban. Values, 3(2), 418-431.

Bhuian, D. (2021). The Impact of Service Quality on Customer Satisfaction in Hotel Business Development: Correlation between
vustomer satisfaction and service quality. Karlstad University, 1(1), 1-70.

Delina, D. (2022). The Implementation of Sharia Principles Concept of Hotels. Jurnal Manajemen Perhotelan Dan Pariwisata, 5(3),
372-378. https://doi.org/10.2991/isot-18.2019.59

Huda, N., Zulihar, Z., & Rini, N. (2019). Faktor Yang Mempengaruhi Preferensi Masyarakat Muslim Memilih Hotel Syariah.
EKUITAS (Jurnal Ekonomi Dan Keuangan), 2(4), 490-511. https://doi.org/10.24034/j25485024.y2018.v2.i4.4033

Kamal, A. H., Salam, A., Sani, A. A., Brojosetami, P., & Sudibyo, T. D. (2021). Impact of Service Quality and Application of
Sharia Principles on Consumer Intention of Sharia Hotel. Journal of Digital Marketing and Halal Industry, 3(2), 165-178.
https://doi.org/10.21580/jdmhi.2021.3.2.8269

Kotler, P. dan K. L. K. (2018). Manajemen Pemasaran (Jilid 1 &).

Kusumawati, A., Listyorini, S., Suharyono, & Yulianto, E. (2020). The Role of Religiosity on Fashion Store Patronage Intention
of Muslim Consumers in Indonesia. SAGE Open, 10(2). https://doi.org/10.1177/2158244020927035

Makawowor, C. C., & Dewantara, Y. F. (2023). Analisis Faktor yang Mempengaruhi Keputusan Menginap pada Generasi Milenial
di Mercure Jakarta Sabang. Jurnal Manajemen Perhotelan Dan Pariwisata, 6(2), 334-341.

Marina Zulfa, & Ficha Melina. (2022). Implementasi Etika Bisnis Islam dalam Transaksi Jual Beli Pada Restoran Hotel Syariah.
Syarikat: Jurnal Rumpun Ekonomi Syariah, 5(2), 47-57. https://doi.org/10.25299/syarikat.2022.vol5(2).10402

Mariyanti, E., Sari, P. E., & Putri, S. L. (2018). Persepsi Konsumen Terhadap Minat Berkunjung Pada Hotel Syariah Di Kota
Padang. Menara Ekonomi, 1V(1), 9-17.

Maulidina, M. (2021). Analisis Preferensi Konsumen terhada Keputusan Memilih Hotel Syariah di Kota Malang.
http://search.ebscohost.com/login.aspx?direct=true&db=sph&AN=119374333&site=ehost-
live&scope=site%0Ahttps://doi.org/10.1016/j.neuron.2018.07.032%0Ahttp://dx.doi.org/10.1016/j.tics.2017.03.010%0Ahttps:

Copyright © 2023 the author, Page 452
This Journal is licensed under a Creative Commons Attribution 4.0 International License


https://ejurnal.seminar-id.com/index.php/ekuitas
https://doi.org/10.47065/ekuitas.v3i2.1167
https://creativecommons.org/licenses/by/4.0/

Ekonomi, Keuangan, Investasi dan Syariah (EKUITAS)
Vol 5, No 2, November 2023, Hal 445-453

ISSN 2685-869X (media online)
https://ejurnal.seminar-id.com/index.php/ekuitas

DOI 10.47065/ekuitas.v5i2.4492

//doi.org/10.1016/j.neuron.2018.08.006

Maulina, S., Ayuningtyas, R. D., Wahid, U., & Semarang, H. (2023). Analisis Magashid Syariah Terhadap Minat Menginap
Kembali Di Hotel Syariah Indonesia. 2(1), 96-109.

Pitoi, C. D., Tampi, J. R. E., Punuindoong, A. Y., llmu, J., Program, A., & Bisnis, S. A. (2021). Pengaruh Kualitas Pelayanan
Terhadap Kepuasan Konsumen Hotel Best Western The Lagoon Manado. Productivity, 2(1), 1-5.
https://www.google.com/url?sa=i&rct=j&q=&esrc=s&source=web&cd=&cad=rja&uact=8&ved=0CAIQw7AlJahcKEwiQ_v
HEzpX_AhUAAAAAHQAAAAAQAWELUrl=https%3A%2F%2Fejournal.unsrat.ac.id%2Findex.php%2Fproductivity%2Fart
icle%2Fview%2F32048%2F30432&psig=AOvVawlxkUXALP_1dJkx9pGD

Pratomo, A., & Subakti, A. G. (2017). Analisis Konsep Hotel Syariah pada Hotel Sofyan Jakarta sebagai World’s Best Family
Friendly Hotel. Jurnal Sains Terapan Pariwisata, 2(3), 354-367.

Printianto, 1., Tyas, D. W., & Annisa, R. N. (2019). The Implementation of Sharia Principles Concept of Hotels: Unisi Hotel,
Yogyakarta. 372—-378. https://doi.org/10.2991/isot-18.2019.59

Printianto, I., Tyas, D. W., & Annisa, R. N. (2020). Peluang Dan Tantangan Penerapan Prinsip Syariah Di Industri Perhotelan:
Studi Kasus Hotel Unisi Yogyakarta. Pringgitan, 1(02), 98-108. https://doi.org/10.47256/pringgitan.v1i02.41

Rasmuddin, R., & Umar, W. (2022). Sharia certification standards: a case study of sharia certification in sharia hotels. Borobudur
Law Review, 4(1), 33—44. https://doi.org/10.31603/burrev.6994

Rasoky, R. (2020). Analisis Strategi Pemasaran pada Hotel Syariah Rauda Pekanbaru. 1-184.

Ridlo, M. A. (2021). Implementasi Kualitas Layanan Syariah pada Biro Perjalanan Wisata OTW Tour Pati. Jurnal Ekonomi Islam,
10(July), 1-23.

Ritonga, N. W., Sudiarti, S., & Atika. (2023). Pengaruh Religiusitas, Harga dan Lokasi terhadap Keputusan Konsumen Menginap
di Wisma Syariah Aceh House. Jurnal lImiah Multi Disiplin Indonesia, 2(7), 1278-1285.

Saib, K., & Yoseanti, T. (2022). Efektifitas Manajemen Hotel Syariah: Studi Kasus Kepatuhan Syariah di Provinsi Riau. Ekonomi
Dan Bisnis (Riau Echonomic and Business Review), 13(2), 103-113.

Saodin. (2021). Pengaruh Atribut Produk Dan Kualitas Pelayanan Terhadap Keputusan Menginap Konsumen Pada Hotel Syariah
Nusantara. Kalianda Halok Gagas, 4(1), 44-57. https://doi.org/10.52655/khg.v4il.11

Sugiyono. (2019). Metode Penelitian Kuantitatif, Kualitatif, dan R&D. Alfabeta.

Xu, J., Li, M., Huang, D., Wei, Y., & Zhong, S. (2022). A Comparative Study on the Influence of Different Decoration Styles on
Subjective Evaluation of Hotel Indoor Environment. Buildings, 12(11). https://doi.org/10.3390/buildings12111777

Yulia, S. (2023). Strategi Pengembangan Pariwisata Halal. Universitas Islam Riau, 1(1), 26-43.

Zulfikri, A., & Farihah, S. (2023). Strategi Pemasaran Syariah Untuk Augmented Products (Studi Kasus Hotel Sakinah). Jurnal
Ekonomi Dan Kewirausahaan West Science, 1(1), 30-45.

Copyright © 2023 the author, Page 453
This Journal is licensed under a Creative Commons Attribution 4.0 International License


https://ejurnal.seminar-id.com/index.php/ekuitas
https://doi.org/10.47065/ekuitas.v3i2.1167
https://creativecommons.org/licenses/by/4.0/

